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522418-70300 
Simon J. Evans, PhD 

Offi~ of.the Secretary, Room H-135 
l:ederal Trade Commission Office k JU~ I 5 ~ }
600 Pe, nnsylvania Ave, NW 
Washington, DC 20580 

Re" Business Opportunity rule, RS11993 

Dear FTC Officials, 

I am an independcxtt representative of a network marketing company and am writing you 
regardi,~.g pending legislation regulating the dixe~-t sales industry. I am actively ~ngaged 
iv the direct sales industry and work vdth a highly r~putable company that promotes 
healthy lifestyles in the United States and throughout the world aad that has contributed 
immense philan~opic efforts to exlsurc access to healthy living. 

As I undexstand it, the TTC is cun'cntly considering revisions to regulations of the dizcct 

sales industry that will signific~ady impact the ab[li.~y of ind. .  endent ~rcs~ntatives to 
grow their businesses and promote the products associated with their businesses. I 
address each of these proposed changes below and provide my own position as an active 
network marketer. 

. A proposed 7 day waiting period impeding individuals from aligning with a 
network msurketiug company. I believe that this suggested amcndmean is 
excessive and will have a huge negative impact on the growth of several 
legitimate., publicly trailed U.S. companies. In~vlduals in the United Sta~-s 
should be fzee to make their own business decisions as long as they are dealing 
with legitimate, law-biding transactions, without unaeccssary i.cglslation. This 
pzoposed amendment will slow the growth rat~ of U.S. companies attempting to 

compete in the international maxket and will put undue restraint on the small 
American business owners that ate so necessary for our economic success. The 
direct sales industry Js responsible for tens of billions of dollars of sales in the 
U.S. alone and much more world-wide. This statistic would be sure to decrease 

for U.S. companies if this amendment is approved. 


. 	]Proposed ~ earm~gs ~taCememts. T~s amendment proTos¢s that 
individuals cec~uiting into the direct sale~ industry must i~ovide written earnings 
stat~nts @on rex]uc~L I beE eve that legitimate compsn£es have a responsibility 

to produce an average earnings statement for their distdbutom; however, written 

svbstantiation of that statement is an excessive burden on fire independent 

dJstn'butor. Also, for young companies and for start-up independent retailers there 

is not su~cient history, to p~oduce a reliable eazr~ngs statement. In ~ ,  an 
avexage ear=zings stamment should be made available by a company after a 
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reasonable time period of business operations but excessive substantiation of that 
statement by independent distributors should not be required. 

. 	 Diselomre of previous fitigation. This amendment proposes that any previous 
litigation involving the company must be disclosed even if the company was 
reread not guilty, In today's society anyone is suscelxiblz to law suits even if they 
bare done nothing wrong. The disclosure of previous litigation should be made 
mandatory ONLY if the company or company's exewative.s were found gufilty. 
Also, with free access to irfformafion any consumer has the ability and 
z~-s-ponsibility to investigate any company that they ia~nd to do business with_ 
This burden should not be placed on the honest and ethical ind~endent business 
]person. 

. 	 P r o ~ - i d i n g  b u s i n e s s  refermaees. This amendment proI~oses the rt~luiT~xxent for 
independent distributors to supply 10 business references. This requirement 
violates privacy on several levels and can jeopardize future business zelationships 
with the refezences. Any consumer can decide for M_m or herself what level of 
detail is req~fixt'd for them to feel comfortable entexing into a business 
~tafioaship. This absolutely should not be mandated by government regulations. 
Any legitimate business owner will have the ce.pability to provide refexences 
without the need for legislation on this ma~er. Also, this amendment has language 
in it that deals with proximity of references. In file days of imemet bL~slnes$ 
tedmology geographical proximity is meaningless. This amendment should not be 
approved. 

. 	 Disclosure of cancellation or refund pol io .  This amendment is a good addition 
"co comumer protection. No legitimate business will have a probl~ra disclosing 
their poLicies. 

. 	 Statistics on cancellation and refund polieie,. This amendment is also a good 
addition bemuse it speaks to the quality era  company's products or services and 
i s  valuable information for the ooQsumer. 

In summary: the network marketing/direct sales industries provide an incredible 
opportunity far people with little financial resources to build a ~ i n e o s  that can 
aecetemte their financial heaktL Unfortunately the industry has been over-scrud~.ed due 
to the unethical activity a small percent of active network marketers. This has 
undoubtedly prompted the I:TC to ta'opose the xegulation disoussed above. However, 
some of these proposals would cripple the ability of the honest and eth/eal individual to 
succeed. 

Personally, the network marketing i.adu.~try has provided me with a huge amount of 
personal growth and opened me up to an entire world ofpositiv~ and ethical business 
praotioes that I did not know existed. My background is in scientific academic research. 
Although I am highly educated, my experience with the network marketing industry has 
given my additional education in the ability to positively impam society in ways t l ~  I 
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was comple~y ignorant to before, I feel that adolYdon of some of the above proposals 
would deny many p~ople th~ ability to experience personal and financisl growth and 
would have a signi.ficsnt negative impact au the growth ofihe American society. This is 
supported by the fact that top bus~u~ss professionals and economic advisors hav~ strongly 
endorsed the network marketing industry. 

Sincerely, 

si oo J. 



Additional commenters who submitted this form letter:

First Name Last Name Organization Name
Johanna Bailey Family Health Resources, LLC
Stanley Barnes Young Living Essential Oils
Julio Barreto Quixtar, Inc.
Troy Bertelsen Individual Business Owner
Marilee Bielski Individual Business Owner
Marilee Bielski Individual Business Owner
Connie Buffington Individual Business Owner
Carolyn Cooperman Individual Business Owner
Jason Domingo Individual Business Owner
Joe Emmet Individual Business Owner
Simon Evans Individual Business Owner
Tyler Gaisford Individual Business Owner
Preston Gaymon Individual Business Owner
Preston Gaymon Individual Business Owner
Paul Gray Individual Business Owner
Steven Hamilton Individual Business Owner
Delaine Keith Individual Business Owner
Jack Kettler Individual Business Owner
Henry Kriegel Individual Business Owner
Bent Kristensen Individual Business Owner
Frank Luciano Individual Business Owner
Marissa McBean Individual Business Owner
Carol Merlo Individual Business Owner
Carol Merlo Individual Business Owner
John Midavaine Individual Business Owner
Darlene Milloy Individual Business Owner
No Name Individual Business Owner
Eva Pollack Individual Business Owner
Elsie Popken Individual Business Owner
Joseph Ransberger Individual Business Owner
Norberth Toth Individual Business Owner
David Untied Individual Business Owner
James Vines Individual Business Owner
Cherryl Wistos Individual Business Owner


